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In a world where every service you need is one search away, seeing a business with 5-star reviews might feel like the end of your search. If there were no such thing as fake reviews, a business with an incredibly high rating would be the star of your options, supposedly the business with the best services and products.
Here's a shocker!
In today's Google world, a perfect 5-star rating can be a red flag. How likely is it that no one has a single critical comment about your business?
Exactly! Almost impossible.
In the past few months, working with numerous Google business reviews has exposed me to some red flags, uncovered some tricks, and provided foolproof ways to discover if a business has a bulk of fake reviews or not.
Detecting fake Google reviews can be quite complicated. Certain signs commonly accepted as indicators of fake reviews might not be valid. As a viewer, you only know so much about a business review, mostly what you are allowed to see. Unless proven, it is tough to determine if certain reviewers have been offered incentives to review a business. The best you can do is spot suspicious activities, but you can never be 100% certain without real evidence.
Here are some debatable signs that are popularly accepted as fake but seem to have reasonable explanations that prove otherwise:

· "Poor Spelling, Grammar, and Multiple Exclamation Marks" 
This is not a reliable indicator of fake reviews because it does not account for businesses with customers who are not fluent in English. Often, from previous reviews, you can tell that a reviewer is genuinely not fluent in English and therefore cannot construct a proper sentence. By this metric, those reviews might be considered fake, but they are not.
· "Unprofessional or Generic Profiles/Avatars" 
Many genuine reviewers who do not want to expose their identity tend to hide under unprofessional nicknames or use generic avatars. These reviewers might have an impeccable review history of rating other businesses, which becomes your cue to know if they’re genuine or not.
· "Reviewers with No Other Review Activity" 
If a business has an influx of ‘one-review’ accounts, that is a red flag. However, not all reviewers with zero review activity are fake, especially reviewers who have their full name and actual face on their profile. A quick search of their profile on other social media platforms will tell you all you need to know.
· "Long Reviews for Simple Services" 
Some reviewers are expressive, and a simple service that needs just a few lines of review might still get a paragraph from them. Their review activity will usually be filled with lengthy reviews for other businesses too.
· "For Home-Related Services, Reviewer Does Not Seem to Live in the Area" 
The content of the “suspicious review” is important in determining if the review is fake or not. It could be fake if the reviewer explicitly stated in a recent review that they lived in a distant city and then implied in a new review that the service was for their home. In most cases, the reviewer will specify that the service was ordered for a friend or loved one. In other cases, the reviewer will specify that the service was ordered during a visit to that area or for their rental property in the area. However, many reviews do not include these details, making it tricky to determine if they are fake or not. Sometimes, a search of their social media profile might reveal that they had visited the city at some point. Other times, you might not find anything convincing, which makes this metric quite confusing and definitely not a sure way of spotting a fake review.
· "A Bunch of Reviewers from a Specific Nationality" 
This is a tricky metric because many of these reviewers might have actually patronized the service. For instance, if a business targets Italians living in the US, then they might have a bulk of their reviews from Italians. Also, if the business owner is Italian and has a community of Italians in the US, they may choose to support their “native brother/sister” by patronizing and reviewing the business on Google. Sometimes, it might be hard to tell if these reviews are genuine or fake, but they are debatable. A lot of research and observation might eventually reveal if they are fake or mostly real.
If the above signs are not reliable metrics for spotting fake reviews, then what should you look out for?

· A Trend of Bulk Reviews
One of the most reliable metrics for spotting fake Google reviews is observing an influx of bulk reviews. It could be any of these trends:
· An influx of bulk reviews/ratings within a limited time. For instance, Patriot Maids cleaning service had about 60+ reviews in less than a month. This is obviously a red flag, especially for businesses that typically receive 1-5 reviews weekly.
· An influx of bulk reviews with a particular trend. This could be similar review phrases or sentences written in different ways. It could also be a bunch of “only one review” accounts or “profile restricted” accounts. Additionally, it might include a bunch of reviews from reviewers who clearly live outside the service area.

· Shared Discount Codes 
Need I say more? It doesn’t matter if they have used the service or not, Google regards such activities as promotional, and they are not allowed in reviews. If a business has a bulk of reviews from people sharing their discount codes, then those reviews are most likely fake.

· Reviews from Past/Present Employees and Recommendations from Friends/Colleagues 
It is against Google’s policies for anyone affiliated with the company to write a review about the business, as they will likely give an impressive review. Google’s policies insist that only people who have used a service are allowed to review it, not friends or colleagues who know the owner and can vouch for their character.

· Double/Triple Reviews by the Same Account or for Different Branches of the Business
Google’s policies only allow a reviewer to review a business once. Some reviewers create multiple accounts with the same name and use all accounts to review the same business. Unless the reviewer created multiple accounts with the same name, it might be hard to tell when it is done with different names. Additionally, reviewing multiple branches of the same business in the same city or different cities is regarded as fake, especially if it is done at the same time. For instance, different reviews done in a day, from the same account about multiple restaurant branches, are definitely fake.
· Fake Images Taken from a Random Source on the Web 
Some of the images attached to a review as “evidence of an amazing service received” might be fake or taken directly from the business's website. A search of some of these images on Google will reveal that they were copied from a random source.
